
 

 

COURSE DESCRIPTION (GENERAL DESCRIPTION) 
 

Course title: Gender, career and leadership 
Course code: PSZM21-MO-VEZ-110 
Head of the course: Kovács Mónika 

 
 

Aim of the course 

 
The goal of the course is to discuss the effect of gender stereotypes, prejudices and sexism on career and 
leadership. The course examines how gender stereotypes, gender role expectations, different types of sexism 
leads to sex-based discrimination in workplace context, giving an introduction into some critical and culturally 
sensitive theories that focus on the power relations between the sexes and their effects on career and politics. 
It will discuss the different social psychological phenomena that have been introduced by researchers in relation 
to gender and career: the token situation, the glass ceiling, the glass cliff, the glass escalator, the glass slipper 
and the queen bee effect as well as the backlash and the backlash avoidance. The course draws attention to the 
significance of gender-mainstreaming and interventions at aiming gender prejudice reduction and promoting 
women in leadership positions and in political offices.   
 
Learning outcome, competences 
knowledge: 

• Acquaintance with the most important theoretical approaches and concepts on the effect of gender 
stereotypes and prejudices on the careers of men and women 

• Familiarty with the basic criteria of programs and trainings aiming at promoting women’s career   
 
attitude: 

• Understanding the different individual and social experiences resulted by gender inequalities and prejudices 

• Respecting human rights and human dignity 
 
skills: 

• Abilty to differentiate between essentialist gender prejudices, stereotypes, and their consequences 

• Ability to reflect at own gender stereotypes and prejudices 
 

autonomy, responsibility: 
• Students are able to apply the acquired knowledge on their own, in accordance with the ethical 

guidelines of psychology, but only for purposes corresponding to their level of competence. 

 
 
 

Content of the course 
Topics of the course 

 
• Gender stereotypes and gender roles  

• Ambivalent sexism and modern sexism 

• Gendered interests and career choices 

• Gendered behaviors: backlash and backlash avoidance 

• Think manager – think male 

• Work as masculinity contest 

• Sexual harassment 

• Male and female tokens, the glass escalator 

• Gender identities and the queen bee phenomenon 

• Belonging and identification with the leader 

• Think crisis – think female: the glass cliff 

• Gendered leadership 

• Interventions  



 

 

 

Learning activities, learning methods 
• Interactive presentations 

• Group work (female leaders in the media) 

• Essay 
 

Evaluation of outcomes 

Learning requirements, mode of evaluation, criteria of evaluation: 
requirements 
 
mode of evaluation:  

• Group work: 50 % 

• Essay: 50 % 
 
criteria of evaluation: 

• Adequate knowledge of the literature and the topics discussed in class 

• Application of the theoretical knowledge for the essay 

• The references are in accordance with the APA’s requirements 
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